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INTRODUCTION 

Artificial intelligence (AI) is reshaping how 
organizations research, analyze and make 
decisions. From accelerating scientific discovery 
to supporting clinical recommendations 
and informing business strategy, AI helps 
professionals process information faster than 
ever before.

As organizations move from AI experimentation 
to adoption, a more important challenge is 
emerging: how to connect enterprise AI to 
evidence that users are authorized to access,  
can inspect, and can trace back to its source.

For enterprise leaders, the question is no longer 
whether AI can produce information quickly. It’s 
whether those insights can withstand scrutiny 
and support confident action.

The answer depends largely on  
the information behind the response.

Most AI systems excel at processing 
information. They can summarize reports, 
identify patterns and synthesize large volumes 
of content in seconds.

What they cannot always do is show whether 
the evidence is authoritative, current, licensed 
for the intended use or available to the user 
who receives the answer. 

While AI can accelerate research and analysis, 
many organizations still hesitate to act on  
AI-generated outputs with confidence. Leaders 
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may receive answers quickly, yet still spend 
valuable time validating sources and 
verifying conclusions before taking action.

This confidence gap becomes especially 
significant when decisions carry  
financial, operational, regulatory or  
human consequences. 

THE CONFIDENCE GAP IN ENTERPRISE AI
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The need for trustworthy AI spans industries 
and use cases.

Scientific and Technical R&D

Researchers and engineers increasingly use AI 
to identify emerging trends, explore new areas 
of investigation, accelerate literature reviews 
and support product development decisions.

Imagine a materials science team evaluating 
battery technologies for a next-generation 
product. An AI assistant can quickly surface 
promising research, summarize large numbers 
of articles and identify relevant technical 
specifications. Before allocating funding or 
moving a project into development, however, 
the team needs to know that the evidence is 
authoritative, relevant and traceable to the 
original research. 

Without transparency into sources and 
supporting evidence, even a compelling 
recommendation can create uncertainty.

Medical and Clinical Decision Support

Healthcare organizations are exploring how AI 
can help clinicians navigate rapidly expanding 
bodies of medical literature.

A physician researching treatment options for a 
complex condition might use AI to summarize 
recent findings and identify relevant evidence. 
In this environment, accuracy is essential, but 
so is explainability.

Clinicians need to understand where 
recommendations originate, review  
supporting studies and evaluate the  
quality of the underlying evidence. Trust 
requires more than an answer. It requires 
visibility into how that answer was formed.

The need for 
TRUSTWORTHY AI 

spans industries  
and use cases.

Business Intelligence and Strategy

Strategy and competitive intelligence teams 
are also turning to AI to analyze markets, 
monitor competitors and evaluate  
emerging opportunities.

Consider a business leader assessing 
expansion into a new market. An AI-generated 
summary may consolidate industry reports, 
market forecasts, analyst perspectives 
and competitive intelligence. Yet strategic 
decisions often involve significant investment 
and risk.

Executives need assurance that the 
information is credible, current and supported 
by identifiable sources rather than an opaque 
mix of unreliable open-web material. 

DIFFERENT DECISIONS, SAME CHALLENGE
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When AI is grounded in 
TRUSTED RESEARCH AND 

AUTHORITATIVE SOURCES, 
users can have greater 

confidence in the RELEVANCE 
and RELIABILITY of its outputs.

As organizations mature their AI strategies, 
several foundational capabilities are emerging 
as critical to reliable AI outcomes.

Trusted Research

The quality of an AI output is fundamentally 
tied to the quality of the information it  
can access.

Organizations are recognizing that AI performs 
best when it draws on trusted research and 
publisher-approved content rather than 
unverified information from the open web.

When AI is grounded in trusted research and 
authoritative sources, users can have greater 
confidence in the relevance and reliability of  
its outputs.

Even the most reliable content creates 
limited value if it remains disconnected from 
the systems where employees work. As 
organizations adopt AI, credible information 
must be available within research, engineering, 

clinical and business workflows so users can 
access evidence at the moment decisions  
are made.

By bringing evidence-based research directly 
into AI-powered workflows, organizations 
can reduce friction, accelerate discovery and 
improve the reliability and usefulness of the 
insights generated by their AI tools.

Source Transparency and Citations

Decision-makers need to see the evidence 
behind AI-generated information.

Citation-ready outputs and clear source 
attribution allow users to review supporting 
materials and understand how conclusions  
were reached.

Transparency turns AI-generated  
information into evidence-backed insights  
that decision-makers can evaluate and act  
on with confidence.

WHAT BUILDS CONFIDENCE IN AI?
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Explainability

As AI-generated outputs become part of 
critical workflows, explainability is becoming  
a business requirement.

Users need visibility into the sources that 
informed an output and the context behind 
each recommendation. This is particularly 
important in regulated environments,  
research-intensive organizations and 
situations where decisions must be justified 
to stakeholders. The goal is not simply faster 
answers, but more defensible insights.

Governance and Responsible Content Use

Confidence also depends on knowing that  
AI systems are operating within appropriate 
legal and governance frameworks.

Organizations are increasingly evaluating 
where content originates, how it is used  
within AI systems and whether usage  
aligns with publisher agreements and 
organizational policies.

Strong governance helps reduce risk while 
ensuring that AI initiatives remain  
sustainable as adoption grows.
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CONTINUED
WHAT BUILDS CONFIDENCE IN AI?
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The first wave of enterprise AI focused on what the 
technology could do.

The next phase will focus on whether organizations 
can trust the outcomes it produces.

The organizations that gain the greatest value from 
AI will not simply generate insights faster. They 
will enable teams to make decisions with greater 
confidence by ensuring AI-generated insights are:

•	 Grounded in trusted evidence

•	 Supported by transparent sources

•	 Aligned with organizational policies

•	 Delivered within clear governance workflows

Building confidence in AI-powered decision-making 
requires more than powerful technology. It depends 
on trusted research, explainable outputs and 
responsible information practices.

Organizations that invest in that foundation will 
be better positioned to move faster, make better 
decisions and turn AI from a productivity tool into  
a trusted engine for innovation and growth.

THE NEXT PHASE OF ENTERPRISE AI

Explore how trusted research can 
connect to your enterprise AI workflow. 
Learn more about EBSCOhost AI Exchange

https://about.ebsco.com/ebscohost-ai-exchange/corporations

